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the new  style network
Meet Miami’s magnificent eight — fresh-faced fashion designers whose 
sophisticated and sultry styles are as magnetic as the city they call their muse.
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Biggest inspiration  
I have one entire room in 
my house dedicated to art 
and jewelry books. I am 
filled with ideas with every 
turn of the page.

Greatest escape Islam-
orada in the Florida Keys. 
“While there, I always dine 
at Marker 88, which is the 
perfect place for cocktails 
at sunset.” (marker88.info)

Favorite restaurant  
I really appreciate the  
ornate feel of the Forge. 
I’m in awe of its high 
ceilings, jewel-encrusted 
chandeliers and interna-
tional artwork. (theforge 
.com)

Septimo silvia fassardi  |  Women’s and men’s jewelry and accessories

Growing up in Venezuela, Silvia Fassardi was obsessed 
with fashion. But after her father took her to visit a jewelry- 
manufacturing factory when she was 19, Fassardi knew her 
fate was sealed. “I saw the Swarovski crystals everywhere 
and I really liked it,” she says. “My father, who was always 
very supportive of me, said, ‘Why don’t you try it yourself?’”

Fassardi took him up on that. She formally studied the 
techniques for silversmithing at a school in Caracas; then, 
after relocating to Miami, she continued her education on  
different aspects of jewelry-making, learning about  
diamonds, precious and semiprecious stones at the First Insti-
tute of Gemology in Coral Gables. In 2005, she and a friend,  
Gustavo Rohrscheib Busset, a handbag manufacturer, decid-
ed to join forces to form Septimo, a Spanish translation for the 
word “seventh,” because of its association with good luck. 

Fassardi’s designs for Septimo — which use a 24-karat 
overlay process and often incorporate natural stones such 
as coral, turquoise, jade and mother-of-pearl — are largely  
inspired by art, nature and fashion, commonly featuring  
wildlife imagery but also reflecting what she observes on the 
runways. “I have to see what prints are popular for the season 
and what the trends are,” she says. “But I really like the Greek 
style — heavy, the kind that looks old-time and antique.” Tex-
ture is also integral. “I like to play with hammering, drilling 
and different finishes, such as satin. That makes the jewelry 
unique, because not many people take the time to do all that 

work.” See it for yourself — Septimo’s first boutique has just 
opened in Coral Gables.
Where to buy: Bloomingdale’s, bloomingdales.com; Hip.e 
boutique, Coral Gables, 305.445.3693, hip-e-boutique.com; 
Barbara Katz, Boca Raton, 561.391.1066, barbarakatz.com
Sneak peek: septimofashion.com

Brazilian women are legendary for their bold, sexy style, par-
ticularly when it comes to swimwear. And no one knows that 
better than the team behind RYGY (pronounced Ree-jhee). The 
Miami-based “beach couture lifestyle” company’s mission is to 
show American women how to incorporate this sense of style 
into their own lives, feel comfortable with it and enjoy it. “Our 
pieces are meant to help you feel dressed up from the moment 
you leave your house until you return and to provide everything 
you need for that experience — bags, tunics, shoes, you name 
it,” says Claudia Caporal, the company’s director of lifestyle. 
“In Brazil, women live on the beach and really enjoy the experi-
ence. They bring 10 bikinis to the beach and change throughout 
the day. It’s very important that the cut and fabric be perfect,  
because you’re half-naked and you want to feel your best.” 

Even though “Miami is the closest thing to Rio in America,” 
says Caporal, 100 percent of the line in America is done with a 
U.S. cut to ensure that the customer is comfortable. “Those teeny-
weeny bikinis we see in Brazil don’t sell in North America. It’s a 
cultural thing,” says Ricardo Caporal, also a RYGY principal and 
Claudia’s husband, who grew up in Miami and lives there today. 

RYGY’s 2008 collection evokes the African culture in both 
colors and patterns and is embellished with metallic threads and 
sequins, gold and silver hardware, and reflective details. And 
the company continues to expand — environmentally sensitive 
green products are in the works.

Where to buy: Intermix, Bal Harbour, 
305.993.1232, and South Beach, 

305.531.5950, intermixonline.com; 
Scoop boutique at the Shore Club, 

Miami Beach, 305.532.5929
Sneak peek: rygy.com

rygy claudia caporal  |  Women’s swimwear

Biggest inspiration 
The ladylike femininity of 

women from the ’50s is 
a constant inspiration in 

all that I create. 

Fashionista hang-
out I like drinks at the 

Catalina on Collins Avenue 
— tons of gorgeous models 
with serious fashion sense. 

(catalinahotel.com)

The ultimate Florida 
style Nothing says Florida 

style better than a fab tan 
and a fantastic bikini. 




